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Consumer Rights

The definition of Consumer right is that the consumer is to be protected against any unfair
practices of trade.
Out of the various laws that have been enforced to protect the consumer rights in India, the
most important is the Consumer Protection Act, 1986. According to this law, everybody,
including individuals, a firm, have the right to exercise their consumer rights for the purchase
of goods and services made by them.

In general, the consumer rights in India are listed below:

•

The right to be protected from all kind of hazardous goods and services

•

The right to be fully informed about the performance and quality of all goods and
services

•

The right to seek redressal, whenever consumer rights have been infringed

The Consumer Protection Act, 1986 and several other laws like the Weights, Standards &
Measures Act can be formulated to make sure that there is fair competition in the market and
free flow of correct information from goods and services providers to the ones who consume
them. The government of India has realized the condition of Indian consumers therefore the
Ministry of Consumer Affairs, Food and Public Distribution has incorporated the Department
of Consumer Affairs as the nodal organization to protect the consumer rights, redress the
consumer grievances and promote the standards governing goods and services provided in
India.

If there is infringement of rights of consumer then a complaint can be made under the
following circumstances:
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•

The goods or services purchased by a person or agreed to be purchased by a person
has one or more defects or deficiencies in any respect

•

A trader or a service provider if charges a price more than the price displayed on the
goods or the price that was agreed upon between the parties or the price that was
stipulated under any law that exist

•

Goods or services that bring a hazard to the safety or life of a person offered for sale,
unknowingly or knowingly, that cause injury to health, safety or life.

On July 20th, 2020, the new Consumer Protection Act, 2019 came into force in India,
replacing the previous enactment of 1986. The new Act overhauls the administration and
settlement of consumer disputes in India. It provides for strict penalties, including jail terms
for adulteration and for misleading advertisements.

•

An aggrieved consumer can file complaints about a defect in goods or deficiency in
services from where she lives, instead of the place of business or residence of the
seller or service provider. The new law provides for e-filing of consumer complaint as
well.

•

No fees are required to be paid if the claim is within Rupees 5 lakhs.

•

A consumer can conduct her own case via video conferencing. Engaging a lawyer is
optional.

•

A group of aggrieved consumers can join hands and file a class action suit (like in the
US) to reduce costs and improve chances of redressal or settlement.

•

Producers of spurious goods may be punished with imprisonment.

•

Misleading advertisements may be punished with imprisonment. Celebrities
endorsing a product may not be punished but can be barred from endorsing if the
advertisement is misleading.

•

E-commerce is now tightly regulated, and e-commerce companies are now expected
to disclose all relevant product information, including country of origin, and respond
to the grievance of consumers within prescribed timelines.
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